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Abstract:
The abstract of the article is given at the beginning of the paper and can contain a maximum to 300 words. It must be structured under the following four sub-headings: Purpose, Research methodology, Findings, and Contribution and suggestions for further research. The authors should submit the abstract in English. Font: PT Sans, size 8pt, justified.

Keywords: 
List 3-5 keywords, in alphabetical order, separated by commas.

1. Template for writing papers

Abstract and papers for publishing in the Conference Proceedings should be written in English, and the authors are responsible for the technical and grammatical accuracy of the text. 

The texts are to be written in Microsoft Word. The scope of the paper should not exceed one publishing sheet (16 standard pages, 30,000 characters, including spaces). The font of the text should be PT Sans, size 10pt, line spacing: single, justified, written from the beginning of the line (without indentation of the first line of the paragraph) with margins: top 5 cm, bottom 5 cm, left 4.4 cm, right 4.2 cm, gutter 0 cm, header 4 cm, footer 4 cm, paper orientation: portrait. If a word or sentence in the text needs to be highlighted, italic should be used, never bold. To separate the paragraphs, use a 10 pt empty line.

Footnotes are used in the text only to give additional explanations of the main text, not to refer to references. They are marked at the bottom, sequentially throughout the entire article, with Arabic numbers beginning with 1. Footnotes are added in the following way: References > Insert footnote[footnoteRef:1]. Footnote font: PT Sans, 8 pt, justified.  [1:  This is an example of a reference.] 


2. Text processing

Chapter headings should be concise and clear and sequentially numbered with Arabic one-digit numbers. Chapters can have subchapters, which are numbered with two-digit, i.e. three-digit numbers (1.1., 1.1.1. etc.).

2.1. References in the text

APA style (http://www.apastyle.org/) should be used for formatting references in the text and in the bibliography.

2.2. Images, graphs, and tables

Images, graphs, and tables are inserted into the text itself. They need to be numbered, and name (Font: PT Sans, size 9pt, bold) and source of data must be given. They are to be numbered sequentially with Arabic numbers (images separately, graphs separately, tables separately). Source of data is to be given underneath the image, graph or a table (Font: PT Sans, size 9pt, italic).  

2.3. References

References should contain all of the used sources and give complete information on the works that are cited in the text references. The list of references is to be written without the chapter number and comes at the end of the paper (after the Conclusion). It is listed alphabetically by the last name of the author, and chronologically for the papers of the same author, and is not numbered. Font: PT Sans, size 8pt, all lines of the paragraph with 1.27 cm (hanging) indentation, except for the first line. Examples of text references are given below. 
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